Code of
Ethics

Summary

00

FOREWORD

1

MISSION AND VISION

3

CERTIFICATIONS, ACHIEVEMENTS AND PROJECTS

4

SCOPE

7

PRINCIPLES AND VALUES

8

RULES OF CONDUCT

11

Relationships with suppliers and partners

11

Relationships with employees

11

Relationships with customers

12

Relations with the Public Administration

12

Relations with the media

12

Recording operations and transactions

12

Local areas

12

Protection of personal data and
corporate information

12

ENFORCEMENT AND SANCTIONS

13

CODE OF ETHICS

01

Trade Promotions srl (“Womsh” or
“Company”), a shoe manufacturer
headquartered in Vigonza (Italy), was
founded in 2014 by Gianni Dalla Mora who
still heads the firm today as sole director.

Foreword

Womsh’s philosophy is based on the
concept that sustainable products with a
low ecological footprint can and must be
created, but without forfeiting aesthetics
and the highest fashion quality made in EU.
Womsh aims to be the most fashionable
brand amongst sustainable ones and
the most sustainable brand amongst
fashionable ones. We want to live in a
better world, which is why we give careful
consideration to our every choice and
action. With our sneakers we want to help
make a more ethical and sustainable
future for fashion a real possibility.
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Mission
e Vision
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Here at Womsh, we want to create ethical and
sustainable fashion while not only respecting
workers, suppliers and consumers, but also
safeguarding Mother Earth who gives us our raw
materials. We do not want to just make sneakers;
we want to convey a message and create an
information network that can help people to
understand the immense importance of a more
conscious lifestyle.
Sustainability has become a buzz word over
the past few years and too often more of a
marketing tool than anything else. This is not a
trend we have ever wanted to get caught up in
or fuel in any way. Sustainability is behind each
of Womsh’s choices and what mainly drives it
forward towards growth and development. As
far as we are concerned, sustainability is the
only possible choice available to us. Today it is all
about responsibility and that implies complete
transparency and being able to describe and
show every aspect of product manufacturing/
distribution from the raw material to the
customer’s foot.
This is why we have defined the 6Ws of Womsh’s
sustainability scriptures. For each single product
we must say:
1. what it has been made from;
2. where was it made;
3. who made it;
4. what conditions the person worked in;
5. was the worker paid fairly;
6. what do we do to give back part of the
profits to improve society.
Wanting to sum these principles up in a single
document called the Code of Ethics was the
next natural step. This self-regulatory instrument
is a way to foster the values and embrace the
responsibilities that we identify with as a proactive brand in the Italian fashion system. We
pursue these duties not only within our company,
but also off its premises with everyone we come
across in our day-to-day business dealings.
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Certifications
and Projects

Womsh has embarked upon a path
that will lead to B Corp® certification
over the next few months. Although the
company has always been extremely
attentive to social-protection issues
and safeguarding the environment, this
particular phase involves a change in
legal status in order to become a benefit
corporation.
Through its partnership with Lifegate and
the Zero Impact® project, Womsh has
been offsetting its CO2 emissions since
2014. The carbon offset credits generated
by creating and protecting forestland
in Italy and Madagascar neutralise the
effects caused by Womsh sneakers, from
the initial manufacturing process right
up to delivery and end-of-life disposal as
waste.
Over this 7-year period, Womsh has
helped to create and protect a yearly
average of over 51,558 square metres of
forestland in Madagascar and Italy (in the
areas of Volusia and Madonnetta and in
the Ticino Park).
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LifeGate chose:
• the island of Madagascar because
it is one of the most biologically diverse
places on the planet with an extremely
high degree of endemism. The
richness of its biodiversity is due to its
geographical position, the
circumstances of its original formation
and the ecological heterogeneity
of the vast landmass. The work is not
restricted to woodlands. The overall
project includes restructuring the
village (formerly a leprosy centre), the
road leading to the city and the power
supply as well as creating a small dam
to bring water to the village and
digging wells so that algae can be
grown for food purposes;
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• Italy in order to preserve areas
of immense value in terms of nature,
archaeology or landscape. The work
is sponsored by Municipalities and
Local Governmental Organisations,
the idea being to achieve the emission
reduction objectives set by the Kyoto
Protocol, to protect biodiversity and to
prevent deforestation.

- the average yearly impact on the
environment of 120 families made up
of three people;
- the environmental footprint caused
by 539 diesel cars driving around
for an average distance of 10,000 km
per year;
- the consumption of 72,848 reams of
paper;
- the consumption of 36,424,238
sheets of paper;
• over a period of 6 years, Trade
Promotion has helped to create and
protect a yearly average of over 51,158
square metres of thriving forestland,
amounting to:
- the surface area occupied by
4,943 parking places;
- the surface area occupied by 196
tennis courts;

Impatto Zero® is a LifeGate project that::
- measures, by means of an
environmental impact assessment,
the carbon-dioxide emissions (Kg
of CO2 equivalents) released into the
atmosphere by any activity, whether it
be a product, service, event or just a
lifestyle;
- proposes a series of projects
and steps aimed at reducing CO2
emissions by resource-optimisation
and consumption-diminution
strategies;
- offsets residual CO2 emissions by
buying credits generated by creating
and protecting forestland in Italy and
the rest of the world (Bolivia, Costa
Rica, Madagascar, Panama, New
Zealand, etc.).

Womsh also takes part in Stand Up
Forests, a scheme set up to protect the
Amazon rainforest in Brazil, and for every
pair of shoes sold, it preserves 10 sq.
metres for 5 years (the surface area of a
parking spot); it offers overall protection
for 10,000 sq.m. for 5 years, amounting to
the surface occupied by:
- 966 parking places;
- 38 tennis courts;

The project relies not only on Italian and
foreign Universities specialised in LCA
(Life Cycle Assessment, the life cycle of a
product) who scientifically calculate the
environmental impact caused, but also
on the cooperation of Parks and Reserves
who carry out reforestation, preservation
and protection activities on the land.
A few figures:
• since 2014, 41,732 pairs of shoes have
been made Zero Impact;
• an overall amount of 269,539 kg of
CO2 has been offset, amounting to:
- the environmental impact
generated by the life cycle of 898,465
2-litre plastic PET bottles
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Womsh also takes part in “Betty’s Garden”,
a Esosport project through which
playgrounds are created or upgraded
with shockproof flooring obtained from the
recycled soles of sports footwear. We have
recycled 6,400 pairs of shoes over the past
3 years.
Since 2020, we have been also working
with a non-governmental organisation
called One Tree Planted set up in Vermont
in 2014. Through this scheme we allocated
30% of the proceeds of our Black-Friday
sales to safeguard and reforest some
wooded areas. In 2020 instead of marking
down our products, we allocated the
amount we would have given as a
discount to plant 800 trees in California
and another 800 were planted in Iceland
in 2021. In December 2020, we were
awarded by PETA, the biggest organisation
in the world for the defence of animal
rights, PETA-Approved Vegan certification
for our Vegan footwear which is entirely
manufactured from materials of nonanimal origin.
Last but not least, the packaging used
for Womsh products is made of recycled
cardboard lined with Crush: a special kind
of recycled paper containing up to 15%
of by-products from corn processing in
place of cellulose.
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Scope

This Code of Ethics applies to Womsh’s
corporate bodies and employees
(salaried staff and the like, including
senior managers), regardless of the kind
of contract signed.
The Code of Ethics also applies to
individuals who act in Womsh’s name and
on its behalf as well as those who enter
into a working or business relationship
with Womsh, such as agents, suppliers,
consultants, partners, collaborators, etc.
All of the aforementioned stakeholders
(“Stakeholders”) are bound to observe the
principles and rules of conduct set forth
in this Code of Ethics.
Womsh ensures that those concerned
know about the Code of Ethics by:
• informing all Stakeholders as soon as
a relationship is entered into;
• affixing information in the company
premises in areas that are generally
accessible;
• publishing the information on the
company website.

7

CODE OF ETHICS

05

This paragraph establishes the
principles and values of Womsh that all
Stakeholders must refer to in the dispatch
of their duties and activities.
The pursuit of Womsh’s business
objectives may never justify a
contravention of the following principles
and values.

Principles
and values

Lawfulness

In pursuance of its commercial activities,
Womsh shall operate within the bounds
of the prevailing laws, regulations and
legislation of the territory it is operating
in; it shall also abide by the contents of its
own articles of association, this Code of
Ethics and its own company procedures.

Protecting people and human
rights

In all its activities, Womsh ensures that
people and human rights are respected.
Womsh eschews any kind of
discrimination based on, amongst
other things, nationality, racial or ethnic
origin, political opinions, religious or
philosophical beliefs, trade-union
membership, gender, sexual orientation
and/or state of health.
Womsh makes sure that all its directors,
senior managers, employees and
collaborators enjoy fair working
conditions in a safe and healthy working
environment.
Womsh recognises the importance of its
human resources, vouching to empower
its staff members and help them grow
professionally.

Fairness, honesty and integrity
Womsh undertakes to adhere to
principles of fairness, honesty and
integrity in all its business dealings.
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Any kind of corruption, collusion or
behaviour aimed at securing illicit
benefits and personal advantages either
for oneself or third parties is strictly
forbidden. The corporate bodies, senior
managers, employees and collaborators
may not exploit their positions or the
company’s assets, equipment and
premises for the sake of personal gain
and/or relationships, and/or to secure
benefits, favours, advantages or gifts for
themselves or third parties.

legislation, putting preventative steps into
place in order to avoid and/or minimise
impact on the environment.
Womsh acts on a daily basis, striving
constantly to strike the right balance
between its business activities and
environmental needs.

Protection of competition and
industrial and intellectual
property rights

Womsh operates on the market in a fair
and honest manner, fully abiding by
prevailing laws that protect competition
and third-party industrial and intellectual
property rights.

Impartiality

Womsh undertakes to act in an impartial
manner so as to steer clear of any
potential conflicts of interest and avoid
facilitating any interest groups or
individuals. The corporate bodies, senior
managers, employees and collaborators
shall work in an impartial manner,
avoiding any benefits, special treatment,
vows and/or promises that might affect
their independence of judgement, or
appear to do so. The Stakeholders shall
immediately notify Womsh in the event
of their own personal interest or that of
their relatives, refraining from engaging
in activities or taking decisions that might
involve a conflict of interest.

Quality and originality

Womsh ensures adequate quality
standards for its products, striving for
constant improvement. Traceability
means that anyone can verify the
history of the product, tracking its
production pathway from the place of
initial processing right up to the actual
manufacturing stage. It also gives users
a clearer perception of the quality and
originality of the product at the time of
purchase.

Confidentiality

Transparency

Womsh vouches for the confidentiality of
the personal information and data that
it acquires in the course of its business
activities. Stakeholders may not use
information received in the pursuit of their
business activities and/or duties for any
other purposes except for the latter.

Womsh shall ensure that all its
communications (with the Stakeholders,
the media, etc.) are clear, transparent
and complete. In any case, the
promulgation of false information is
strictly forbidden. Furthermore, Womsh
undertakes to inform the customer in
full transparency about the footwear
production chain by providing
blockchain-protected certification

Protecting social value

Womsh recognises the social value and
responsibility of the company, pledging
to always act with the requirements of
society uppermost in its mind so as to
ensure the economic, social and cultural
growth of the community in which it
operates.

Protecting the environment

Safeguarding the environment is one of
Womsh’s most fundamental principles.
Womsh respects environmental
10
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a. Relationships with suppliers
and business partners

Rules
of conduct

Business partners, suppliers and external
collaborators, including artisanal
workshops, agents and consultants
(“Suppliers”) are selected, each to their
own sector, on the basis of objective and
transparent criteria, such as quality, skills,
reliability, cost, services standards and
terms of supply.
Suppliers are contractually obliged to
abide by this Code of Ethics, infringement
of which constitutes a serious breach
of contract, incurring termination of the
agreement entered into with Womsh,
without prejudice to any claim for
damages that Womsh may have suffered.

b. Relationships with employees

As regards recruitment, training and
management activities for employees
(salaried staff and the such like), Womsh
shall use methods and procedures that
ensure that everyone’s personality and
dignity is respected and that principles of
fairness and equal treatment are adhered
to. Staff appraisal and selection must
be based on objective and transparent
criteria, such as the candidate’s abilities,
skills and experience.
As far as the working relationship is
concerned, all employees must enjoy
equal opportunities and fair treatment,
and only criteria based on professional
merits must be applied.
Womsh provides a satisfactory workplace
that is safe and healthy in accordance
with prevailing laws on the subject. Womsh
fosters a corporate culture that places the
emphasis on safety at work and makes all
efforts to raise awareness about risks and
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encourages responsible behaviour.
All employees must conduct themselves
in a fair, honest, diligent and responsible
manner in keeping with the Code of Ethics
and other company procedures.
As far as relationships with fellow workers
are concerned, employees must be
cooperative and respectful to others at
all times.

benefits be of limited value and, in any
case, comply with any codes or regulations
adopted by said institutions. It is likewise
forbidden to provide advantages in any
other way, such as consultancy work,
appointments or sponsorships, the aim of
which is illegitimate as evidenced above.

e. Relations with the media

All communications with the media must
be complete, truthful and transparent.
Relations with the media are only handled
by authorised individuals and it is expressly
forbidden for any other Stakeholder to
release information about Womsh to
the media, or, in any case, to divulge
information via any other means of
communication, such as websites, blogs or
social-media networks.

c. Relationships with customers
In its business activities, Womsh strives
to safeguard and satisfy the needs of its
customers and makes all endeavours
to improve its products and services
constantly.
As far as relationships with customers
are concerned, Stakeholders must act
with courtesy and respect, adhering
to principles of fairness, transparency,
reliability and professionalism.
Stakeholders must provide customers
with truthful, complete and accurate
information, avoiding any deceptive,
aggressive or unethical behaviour.
Furthermore, Womsh ensures that the
customer is able to trace full details
about the footwear production chain
by providing blockchain-protected
information.

f. Recording operations and
transactions

All operations and transactions must be
properly authorised, recorded, verifiable,
lawful, consistent and appropriate.

g. Local areas

In its relations with local areas, Womsh is
fully aware of its role as a company that
pursues its business aims and conscious
of the impact it has on its environment.
Womsh intends to be a sustainable
company that contributes to the
economic and social development of the
local area in which it is located.

d. Relations with the Public
Administration

All relations with state authorities
and public administration must be
cooperative, transparent and fair, and in
complete compliance with all prevailing
applicable laws. Such relations are
only entered into and maintained by
individuals working for Womsh who have
been put in charge of this task.
It is prohibited to offer money or gifts
of any kind, either directly or via third
parties, to senior managers, officials or
employees in the public sector, nor to
their relatives, whether they be Italian
or from other nations, unless the gifts or

h. Protection of personal data
and corporate information

Personal-data processing must take
place in compliance with company
procedures and prevailing applicable
legislation. Stakeholders must guarantee
the confidentiality and private nature
of corporate information which has not
yet become of public dominion, and
said information must only be used to
discharge their duties or perform their
assigned tasks.
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Enforcement
and Sanctions

Adherence to the provisions of the Code
of Ethics is an integral and essential part of
the contractual obligations undertaken by
Stakeholders.
When contracts are entered into with the
Stakeholders, a special provision regarding
the Code of Ethics is included, whenever
necessary.
Infringement of the provisions of this Code
of Ethics:
• by employees amounts to a
disciplinary offence and may lead to
the imposition of disciplinary measures
in compliance with the provisions of the
applicable Italian CBA;
• by directors and auditors amounts
to a breach in their statutory obligations
and is cause for reprimand, suspension
or removal;
• by external stakeholders (for instance,
suppliers, collaborators, business
partners, etc.) amounts to a serious
breach of contract and may lead to
termination of contract, without
prejudice to Womsh’s right to claim
damages.
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T. +39 049 9801663
Via Venezia, 85H
Capriccio di Vigonza (PD)
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